
00

Opposites, different work

HOME OF CONTRAST



01

Opposites, different work

BLACK & WHITE VIEW

In attempting to navigate a large, uncertain world, we develop rules and limits that give us  
reduced options and a false sense of certainty. - Rick Rubin
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Opposites, different work

BLACK & WHITE VIEW

That's why we like to see what we’ve seen,  
feel what we've felt & hear what we’ve heard. 
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But the safe space we try to create, turns out to be a tiny box. 
And with every rule the walls grow taller and the space shrinks smaller.  
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What happens next is the following…
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Opposites, different work

BLACK & WHITE VIEW

We get a glimpse of the other tiny boxes,  
all structured the same structured way. 
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Opposites, different work

BLACK & WHITE VIEW

And we panic. 
 
 
 

Because they have a different skin tone,  
speak a different language,  

wear different clothes,  
worship a different god,  

& have a different gender. 
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BLACK & WHITE VIEW

And different is not the same.  
And not the same is new,  
unexpected and therefore  

unsafe.  
 
 

 
We think. 



08BLACK & WHITE VIEW

So we scream, yell & fight.  
In the only language we know: our own.  

And weirdly enough.. We don’t understand & feel understood. 
We feel small, scared and suppressed.  

 
Now this is a not so safe space anymore. 
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BLACK & WHITE VIEW

So ironically enough… 
While trying to create certainty, we created the opposite. 
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A world full of tiny boxes.  
Individually collectively feeling disconnected, polarized & uncertain. 
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But if we’re able to create that world.  
We can create the opposite: 

a world more open, creative, free & connected.
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And to create this new world, we create a new world to create:  
The Home of Contrast.   
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The creative home  
where we let go of rules & limits.  

Listen instead of scream.  
Learn the language of the individual,  

to speak the language of the collective.  
Tear down our walls instead of building them up.  

And use polarities as gold instead of  
seeing them as a threat.  

We use the unknown as our only certainty.
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Opposites, different work

BLACK & WHITE VIEW

We create unconventional concepts that  
connect different people, cultures,  

industries & perspectives. 
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Opposites, different work

BLACK & WHITE VIEW

Concepts that show the beauty of black ánd white,  
wrong ánd right, heavy ánd light.  

 
Because they’re so different & extremely the same.
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BLACK & WHITE VIEW

Because these polarities create magic together.  
Magic called life.
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HOME OF CONTRAST
CREATED TO CREATE
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HOME OF CONTRAST
CREATED TO CREATE

Homebase of creation 
Home is where people feel safe   

Safety is key to create 
Representation of the world  

Home of all

Definition of contrast 1. to show 
noticeable differences. 2. : to 
compare two persons or things so as 
to show the differences between 
them. contrast. So showing off 
differentiation.  

Imagine shining a beam of light 
through two contrasting filters:  
they produce a new shade.   
 
Whereas 2 identical colors produce 
the same hue. - Rick Rubin

Contrast within the name:  
People feel safe at home  
People see differentiation & contrast as unsafe  
We create a safe space where we show that  
polarities (to be seen as unsafe) can co-exist in all forms an create magic together 
The uncertain certainty

1. We as human beings are created to create. - All people are created (by god) to create.  Fashion, science, 
babies, art, food etc. That’s the essence of what we are here for.  
2. The company is created to create concepts. - We start a company that creates a creative universe & 
homebase that is created to make ideas & concepts.  
3. The ideas & the company are created to create a new world. These concepts all have the greater purpose 
to create a new world. - An open out of the box universe. A world where there’s more creativity. Which leads us 
to point 1. A world where people can do what they’re here for: create. 



BELIEF

Magic is created in the unknown.
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PURPOSE

Creating a world that’s more open, creative, free & connected.
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SERVICES

Anything that’s a creative concept.  
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FOR WHO?

We are open to everything (& everyone). 
We work with clients who are willing to do the same.
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WITH WHO?

We work with... 
Young & old 

Global citizens 
Left & right brainers  

Art, advertising, sport, psychologists,  
science, fashion & retail and the rest. 

The more polarities within the team,  
the more polarities within the work.   
The more magic within the work. 
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WITH WHO?

We work with a team that operates within a global network of creative professionals & freelancers.  
All briefs are different. We want to create a different formula for every project. 
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APPROACH

We create concepts that widen perspectives: 
1. We break rules & conventions.  

2. By bringing together perspectives, worlds, people and cultures that are 
uncommon, new, different or seen as ‘impossible’. 

3. We listen, try to understand & learn the languages of different people  
to find common ground & build bridges. 

3. We show that there is a magical universe behind assumptions, rules  
& conventions. 
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WE ARE NOT AN ‘CREATIVE’ AGENCY

We are not an agency.  
We are not a brand.  

We are a creative home. 

26HOME OF CONTRAST



GOAL

Being the first of its kind.  
Creating a creative universe that creates freedom for the creative universe we’re in.
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DNA

Honesty, Authenticity, Growth, Humor, Freedom, Joy, Openness, Confidence. 
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HONESTY

We are honest to ourselves & clients.
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GROWTH

We always want to become better & bigger. We are not perfect & never will be.  
This will be an ever going process with no ending. 
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AUTHENTICITY

We practice what we preach.  
Our DNA is our work, our people, our office. 

It’s who we are.   
 

No person, no brand, no ego & no amount of money will ever be more important than our core.
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HUMOR

We never take ourselves too seriously.  
In the end of the day we’re just a bunch of people doing what they think is best. 
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FREEDOM

We are free from opinions, conventions, rules.  
We always question the status quo. We think beyond what is. 
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JOY

This is not a job. We do this because we love to create.  
And we create to love. 
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OPENESS

We always look around us.  
To seek for inspiration, improvements & perspectives.  

Things are never set into stone. And always see new things as an opportunity to learn.  
Not as a threat. 
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CONFIDENCE

We’re not scared of what people think about us. 
We believe in what we do. We know why we do it.  

And that’s all that matters. 
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BLACK & WHITE VALUES
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BECAUSE POLARITIES CREATE MAGIC TOGETHER.



NORMAL WEIRDNESS
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Our work, appearance, interior & philosophy 
are unique, unconventional (& weird). 

We’re just normal human beings 
embracing who we are.
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SLOW MOTION SPEED
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We work incredibly hard, take sprints in high speed. We create space & time to slow down and recharge. 



COMFORTABLE DISCOMFORT
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Our concepts are out of the box,  
making them feel ‘unsafe’ and uncomfortable. 

We create a comfort zone for ourselves & our  
clients to step out of the comfort zone. 



COZY UNIVERSE
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Home of Contrast is a creative universe  
that’s unconventional, big & out of this world. 

It’s a place where everyone feels at home & accepted. 
 A place that feels safe, small, inclusive & personal.



SUPERFICIAL DEPTH
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We create meaningful layered concepts.

We embrace and use randomness,  
humor & superficiality. 

We use language & approaches  
that broaden audiences understand. 

Making the simple complicated is common ground.  
Making the complicated simple is creativity.  

- Rick Rubin



MEANINGFUL CAPITALISM
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We believe in a better, more sustainable,  
inclusive & free world.

We embrace what is. 
We use the capitalistic  

system to create this world.  

Money & meaningful can coexist. 



CURATED CHAOS
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We may look chaotic from the outside. All colors, decisions, ideas, persons, values 
are well considered & conceptual to the core. 
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PERFECT IMPERFECTION
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We are perfectionists.  
We never settle for less. We embrace mistakes, the process & imperfection. 
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INDIVIDUALISTIC COLLECTIVE
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We respect and embrace that every  
individual is different & unique.

We know that we’re all the same.  
We work as a collective.  

We are all equal and all our input is equally important. 



REGULATED FREEDOM
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We use rules and structure. To create freedom. 



FORMULA OF NO FORMULA
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We live by the one and only formula. In which we know that there’s never one way. 
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EGOLESS SUPERISM
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Home of Contrast will be a genius  
revolutionary place that will be bigger than we  

all can imagine.

We always stay normal.  
We put ourselves in perspective.  

We are driven by passion, not ego. 
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NICHE MAINSTREAM
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Our ideas are niche. 
Our company is niche.  

Our vision is niche.  

We work with & for everyone.  
Also with corporate brands that  

have influence & reach.  
They have the opportunity to step out  
of the mundane & make a difference. 
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REALISTIC IDEALISM
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We dream big, believe in fairy tales & fantasize  
beyond what we know.  

And bring those dreams into reality.

65BLACK & WHITE VALUES

There is no sky, and no limit.  
But it is real.



PROFESSIONAL AMATEURISM
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We are professionals. We embrace our inner child & stay amateurs,  
and know nothing is impossible. 



RETRO FUTURISM
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We value the past. We use insights, art forms,  
knowledge, historical approaches & nostalgia. 

The future is our best friend.  
We embrace new trends & AI to grow  

and become better.  
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ONLY BLACK NOT WHITE LIST 
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WE DON’T DO GREENWASHING

LIFE IS TOO SHORT TO WORK WITH ASSHOLES - ERIK KESSELS

WE FOLLOW OUR OWN INTUITION 

WE DONT DO PROPAGANDA

WE DON’T PROMOTE CIGARETTES, GAMBLING,  ALCOHOL & OTHER THINGS THAT HARM SOCIETY

QUALITY IS ALWAYS MORE IMPORTANT THAN QUANTITY

WE DON’T TOLERATE EGO, BULLYING, TOXIC BEHAVIOR


